
Matilda Manley, Tourism Development Officer,
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Dorchester Tourism Partnership

COMPILLED BY 

2022 SUMMER CAMPAIGN EVALUATION REPORT



CAMPAIGN ELEMENTS COST
METHODS OF

MEASUREMENT
Banner advert across Visit

Dorset website
£500

Hits on website
Feedback from tourists

Blogs on Discover Dorchester Free
Hits on Website

Feedback from tourists

2 A0 Posters on Weymouth
Seafront

£429 Feedback from tourists

Targetted social media ads £124
Social media stats

Hits on Website
Feedback from tourists

Social media competition Free
Number of competition

entries
Feedback from tourists

Promotion through holiday
parks

Minimal postage and printing
cost

Response from Holiday parks
Feedback from tourists

Reciprocal promotion via
Weymouth Town Council

Free  

Family day out in Dorchester
video

Free  
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 SESSION SOURCE SESSIONS

1 google 1894
2 (direct) 1161
3 m.facebook.com 683
4 dorchesterdorset.com 624
5 lm.facebook.com 504
6 bing 345
7 dorsetmuseum.org 281
8 l.facebook.com 271
9 dorchester-tc.gov.uk 119
10 yahoo 101
11 duckduckgo 99
12 ecosia.org 83

13
www-dorchesterdorset-
com.cdn.ampproject.org

39

14 uk.search.yahoo.com 38
15 visit-dorset.com 38
16 facebook.com 29
17 archaeologyuk.org 25
18 keep106.com 19
19 dorchester.nub.news 17
20 3vke3.r.a.d.sendibm1.com 14
21 indorset.com 14
22 visitheritage.co.uk 9
23 shirehalldorset.org 8
24 heritageopendays.org.uk 7
25 westdorsetmag.co.uk 7
26 t.co 5

 SESSION SOURCE SESSIONS

1 google 4985
2 (direct) 1145
3 m.facebook.com 756
4 dorchesterdorset.com 616
5 lm.facebook.com 421
6 bing 385
7 l.facebook.com 167
8 yahoo 147
9 visit-dorset.com 116
10 ecosia.org 95
11 duckduckgo 73
12 dorchester-tc.gov.uk 69

13
www-dorchesterdorset-
com.cdn.ampproject.org

55

14 dorsetmums.co.uk 47
15 uk.search.yahoo.com 35
16 heritageopendays.org.uk 30
17 facebook.com 18
18 dorsetmuseum.org 15
19 l.instagram.com 6
20 baidu 5
21 shirehalldorset.org 4
22 3vke3.r.a.d.sendibm1.com 3
23 privacywall.org 3

24 my.salesforce.com 2

25 dorchester.nub.news 2
26 keep106.com 2

Referrals in AugustReferrals in July
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PAGE  TITLE AND SCREEN CLASS    VIEWS  
  Dorchester  Cider Festival 2022 - Discover Dorchester    2394  

  What's  On, Events, Exhibitions - Discover Dorchester     1537  

  Discover  Dorchester - Official destination website for Dorchester Dorset     1165  

  The  Poundbury Great Park on The Great Field - Discover Dorchester     739  

  Discover a Day Out In Dorchester, Dorset -  Discover Dorchester     733  

  Anonymous Festival - Discover Dorchester     713  

  Free days out in Dorset - Discover  Dorchester     430  

Maumbury Rings - Discover Dorchester     410  

  See  & Do - Discover Dorchester     329  

  Open Air Cinema - Discover Dorchester     321  

  Summer of Sunflowers - Discover Dorchester    275  

 Eat  & Drink - Discover Dorchester    241  

Shopping  in Dorchester - Discover Dorchester    201  

  Summer  Live Music @DorchLive - Discover Dorchester    191  

 Borough   Gardens - Discover Dorchester    146  
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SESSION SOURCE SESSIONS
1 google 4985
2 (direct) 1145
3 m.facebook.com 756
4 dorchesterdorset.com 616
5 lm.facebook.com 421
6 bing 385
7 l.facebook.com 167
8 yahoo 147

9 visit-dorset.com 116

10 ecosia.org 95
11 duckduckgo 73
12 dorchester-tc.gov.uk 69

13
www-dorchesterdorset-
com.cdn.ampproject.org

55

14 dorsetmums.co.uk 47
15 uk.search.yahoo.com 35
16 heritageopendays.org.uk 30
17 facebook.com 18
18 dorsetmuseum.org 15
19 l.instagram.com 6

The table below shows the success of the competition posts on Facebook. The last
competition did not run as the competition had not been working and we had not been able
to give out any prizes. 

Two examples of 
the social media
competition posts
 

COMPETITION LIKES SHARES POST
IMPRESSIONS

POST
REACH

POST
ENGAGEMENT

Family ticket to
Dorchester Arts play 21 30 824 720 214

Family ticket to Dorset
Museum 7 13 516 481 81

Family ticket to Shire
Hall Museum 6 3 582 538 20

Family ticket to Keep
Military Museum 3 1 384 368 15
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PROMOTION THROUGH HOLIDAY PARKS

FEEDBACK FROM DORCHESTER TOURISM PARTNERSHIP 

The weather this summer was exceptional so everyone wanted to be at the beach. Suggestion
to try the campaign during Easter or half term when weather is more changeable. 
Partnership members found it difficult to get feedback from visitors using the method adopted
and suggested getting feedback from tourists via BID Ambassadors doing short questionnaires,
via printed questionnaires in cafes and other places where people dwell, to purchase iPads and
use a survey monkey and kiosk app. Dorchester Arts could email out survey monkey link to
people who have attended shows.
The partnership would like to build on the success of this campaign by running the campaign
again next year, adapting it using the lessons learnt from this year.  

Paying for targeted social media posts and writing blogs reaches more people and is better
value for money than banner advert on Visit Dorset and running a social media competition. 

Partners found it difficult to get feedback from visitors that would have been useful to
measure success of campaign.
Engagement through holiday parks was difficult and a different technique was needed. 
Results may have been very different if the weather wasn't so sunny. 

Run the campaign again at Easter 2023 and in Summer 2023
Develop a new method of getting feedback from tourists with tourism partnership members
Do more blogs, social media adverts and posters on Weymouth Seafront but do not repeat
competition or Visit Dorset Banner Advert. Test out other methods such as train station
advertising, back of bus advertising or working with influencer families. 
Contact Holiday parks earlier and reach them by phone or face to face to involve them in the
campaign. Consider what is in it for them to get involved. 

20 Holiday parks and campsites in Weymouth and south of Dorchester were contacted via email
and also via post to promote the competitions and promote a day out in Dorchester. Copies of
printed and digital leaflets and posters were sent out. Not response was received from any of
them.

The Tourism Partnership were presented with the results of the campaign and made the following
comments:

CONCLUSION

RECOMENDATIONS 

TYPE COST WEBSITE HITS COST PER HIT

Blog free 1163 £0

Social media £124 713 £0.17

Visit Dorset Banner
Advert

£500 78 £6.41
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